
5 Key Takeaways from the Variety Home Entertainment and Digital Hall of Fame Gala Dinner 

Spoiler alert:  Chris Hardwick, Host of the Talking Dead, won the 2015 Deloitte Media & 

Entertainment Leadership Award  

I recently had the privilege of presenting the 2015 Deloitte Media & Entertainment Leadership 

Award at the 35th annual PRESS PLAY: Variety Home Entertainment and Digital Hall of Fame 

Gala Dinner and awards show in Beverly Hills. Deloitte’s Media and Entertainment leadership 

team created this award to acknowledge pioneers in the entertainment industry. The award 

recognizes individuals who are maximizing creativity, innovation, and value while changing the 

landscape of home entertainment.  

This event draws more than 400 attendees, many of them leaders in home entertainment and 

motion picture distribution groups. As a suit-wearing consultant, I felt a little out of place in the 

ultra-cool Hollywood crowd. But as a long-time practitioner/the leader of Deloitte’s M&E 

sector, I picked up some great insights from the industry insiders at the event:  

1. Go digital and go home. The magic of digital is transforming the home entertainment 

industry. With streaming video aps like HBO Go, HBO Now, NetFlix, Hulu, Amazon, and 

Yahoo, along with other video-on-demand and cable on-demand services, the media 

and entertainment industry is revolutionizing the way we absorb entertainment at 

home. For example, 2015 marked the first year that viewers under 25 watched more 

television on their mobile devices than on actual televisions.1 Another fast-growing 

digital trend is second screen technology – using a computer to chat or tweet while 

watching a show. Thanks to advances is digital technology, there’s almost no limit to 

the ways you can simultaneously enjoy different types of media in your home.  

 

2. Motion picture company executives are pushing the envelope on innovation. This 

year’s honorees had one thing in common – they are all known for taking a provocative 

look at mainstream media and transforming it into something undeniably innovative. 

Just take a look at the list: Mark Horak, president of Redbox; Jim Packer, president 

Worldwide TV & Digital, Distribution & Co-Head, Worldwide Home Entertainment at 



Lionsgate; Ron Schwartz, president Home Entertainment and Co-Head of Worldwide 

Home Entertainment at Lionsgate; Paul Feig, writer, director, producer, actor;, and last 

but not least, Chris Hardwick, comedian, actor, writer, producer and podcaster. More 

on Chris below (see #3).  

 

The Innovation Award went to HBO and was accepted by Sofia Chang, HBO’s EVP 

Worldwide Distribution and Home Entertainment. HBO is a pioneer in delivering 

programming for today’s multiplatform audiences through its premium cable service, its 

groundbreaking new HBO NOW standalone streaming channel, HBO GO, DVD, Blu-ray, 

and digital home entertainment formats. 

 

3. Television viewing isn’t passive any more. When we started our search for an 

individual to recognize with the 2015 Deloitte Media & Entertainment Leadership 

Award we set out to find an innovator. What we found was someone who is helping to 

revolutionize the way we think about and react to home entertainment. Chris 

Hardwick, host of “The Talking Dead,” has helped transform the passive act of 

television viewing by using social media and second screen technology to create an 

interactive viewer experience. Building on Chris’ ideas, AMC recently launched a new 

app called “Play Dead,” which augments the viewer experience even more by enabling 

fans to join the live discussion, participate in polls and quizzes, and see their responses 

on the broadcast in real time.  

 

4. It’s not just about technology. Another thing I learned from Chris: there’s still room for 

old-fashioned creativity in today’s media landscape. It’s not just his innovative use of 

social media and second-screen technology that’s made him a success. It’s also his quick 

wit and up-to-the-minute intellect. In “The Talking Dead” – his highly popular after show 

for AMC’s The Walking Dead – Chris brings together a rotating series of guests including 

cast members and other celebrities to discuss the episode viewers just watched. AMC 

Digital brings home viewers’ opinions directly on to the show via the “Play Dead” app. 



And although technology is key, the ways in which Chris and his guests react to the 

interactivity of the live discussion in surprising and entertaining ways is what makes Play 

Dead so successful  

 

5. Even “suits” like me have a place in the media and entertainment industry. Over the 

course of a twenty-five year career advising M&E companies how to identify, evaluate, 

and adapt to new business opportunities I’ve had many opportunities to feel 

overdressed at industry events. Yes, my suits make me stand out. But there’s at least 

one thing I have in common with those Hollywood types: we are all on the lookout for 

the next big thing that’s going to disrupt and transform the industry.  

 

Learn more about Deloitte’s Media and Entertainment Practice 

Learn more about the future of home entertainment in our Flashpoints: The Future of Home 

Entertainment 
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